Customs Trade Partnership Against Terrorism (CTPAT) Statement of Support
Renfro Corporation doing business as Renfro Brands is committed to a safe and secure supply chain by
supporting the Customs Trade Partnership Against Terrorism (CTPAT). As a proud member since March
2014, supply chain security continues to be an integral part of the Renfro Brands culture and business
processes.
From its inception in 2001, CTPAT remains a voluntary public-private sector partnership program where
members work with United States Customs and Border Protection (CBP) to strengthen their international
supply chains and ultimately improve border security, protecting the supply chain from criminal activities
such as drug trafficking, terrorism, human smuggling, and illegal contraband.
Renfro Brands has developed, and maintains, a multi-layered security program that is consistent with the
CTPAT minimum-security criteria (MSC), and remains committed to protecting our organization and
supply chain from any illegal or illicit activities. As participants in the CTPAT program, it is the policy of
Renfro Brands to:
•
•
•
•
•
•

Cooperate with Customs in its efforts to ensure the security of the supply chain.
Meet the recommended security practices and assist in the worldwide campaign to stop
terrorism, drug trafficking, human smuggling, and illegal contraband.
Provide security guidelines and training for Renfro brands employees, contractors, service
providers, and others associated with the company.
Provide a safe environment for our employees, customers, vendors, and other visitors.
Investigate any situation or significant event which may be related to a breach in cargo security or
any CTPAT criteria and notify the proper authorities.
Review, revise, and update security practices and procedures on a regular basis, or as needed.

Security is everyone's responsibility. All employees, business partners, including contractors, service
providers, and visitors are educated and must comply with the company's CTPAT policies and procedures
that are in place at each facility.
Sincerely,

Stan Jewell
CEO, Renfro Brands

